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What automotive OEMs 

are looking for in 2024
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Part 1: The twin trends 

in supply chains 
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Key takeaways and strategies 

for your business
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Part 2: Sustainability 

initiatives
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Key takeaways and strategies for your business
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Part 3: Digital isn’t 

necessarily the solution
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Key takeaways and 

strategies for your business
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Part 4: 

Thinking end-to-end
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Part 5: 

Diversification of suppliers
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Part 6: Better cyber 

security measures
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Part 7: Future-proofing  

through EDI
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How Data 

Interchange can help
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